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Sustainable and responsible business practices are high on the
corporate agenda and purchasing officers are aligning their
purchasing decisions to their c-suites revised policies and goals.
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Captures the voice of procurement officers in Education, Healthcare & Professional Services.
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Methodology

o 180 Respondents per region, online survey.

o Targeting Purchasing Officers with authority, contract management and experience of
buying office technology and supplies (Printers, copiers, mfp’s, scanners, conference
room technology, peripherals, accessories, and supplies).

o Knowledgeable about printers, copiers, and their supplies, especially within managed
print service contracts.

Deliverables: Market Insight Report, Banner tables and a 60-minute actionable insight,
consultative meeting with key analysts.
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